










The development of sustainable tourism in Turkey

College of Tourism and hotel management

· Why I choose this topic / why this topic interests me?
Tourism is one of the fastest growing economic sectors in the world, which has expanded dramatically over the last 50 years and has become a global industry. ‘Although it has been underestimated until quite recently, tourism has long been a central component of the economic, social and cultural shift that has left its imprint on the world system of cities in the past two decades’ (Dumont 2005). According to World Trade Organization (WTO) statistics, there were a total of 693 million tourist arrivals across the globe in the 2002. Moreover, WTO is forecasting that by 2010 there will be over one billion arrivals.
At the European level, tourism is one of the biggest economic sectors and belongs to the largest key industries of the 21st century (Dumont 2005). European tourism accounts for 2/3 of global tourism (CoastLearn 2006), while the Mediterranean is the world’s number one tourist destination and the biggest tourism region in the world, accounting for 30% of international arrivals and 25% of receipts from international tourism (EEA 2001). Furthermore, the European Environmental Agency is predicting that the number of tourists in the Mediterranean countries is expected to increase from 260 million in 1990 (135 million in the coastal region) to somewhere between 440 and 655 million in 2025 (235 to 355 million in the coastal region). Turkey is European and Mediterranean country at the same time, where tourism is often seen as its economic future, since it contributes significantly to the GDP and the employment rates. Also, Turkey has joined the trend of a growing number of European cities and urban regions that are promoting the development of tourism in order to overcome the post-industrial crisis most of them are suffering (Dumont 2005). 
This topic interests me, because nowadays Turkey is one of the most popular mass-tourism destinations, with it's growing number of tourists (for example (information is provided by ministry of culture and tourism of Turkish Republic. http://www.kultur.gov.tr) in 2006 the country was visited by 2905817 foreign people in august, in 2007 by 3384065 tourists, in 2008 by 3762136 people). Turkey is the destination to be developed, and sustainable tourism, (http://nrs.fs.fed.us) the tourism that combines high standards of quality with environmental constraints, tourists and local residents in a friendly and stimulating manner which would prove to be a better way to conduct tourism all over the world, is the best type of tourism to be developed, it is self-maintaining tourism, which is solving problems without a harm to its surroundings. The World Commission of Environment and Development (WCDE) introduced the concept of sustainable development in the Brundtland Report in 1987, defining sustainable development as “development that meets the needs of the present without compromising the ability of the future generations to meet their own needs”.
 In this project I am going to investigate whether the tourism of today has bad influence and whether this bad influence can be overcome with the development of sustainable tourism/ 
· What is my academic background of choosing this topic and how I justify it?
As my academic background is Tourism and Hotel business, I've decided, that I am more familiar with tourism market sector, so this title has been chosen for this reason.
· Which people will benefit from my research?
Travel agencies and tourism companies, who works with this particular destination, will benefit from my research. . In addition, they can use my research for their work, because it will be very useful for all of them. What is more, tourists can take in consideration my research and start thinking what really they want from sustainable tourism in the future. On this way, they can help tourism managers to develop tourism and the hospitality industry. Moreover, I think that academics should pay attention for my project as well. Because they will know, for example, what kind of new technologies can be needed. Also, my assignment can be used by the students who will finish their education in nearest future and are planning to work in tourism industry. They can propose innovations in tourism in which they are going to work.

Planning the research

What I should think about, while planning my research? I should, firstly, set the questions to be answered, secondly, to understand how and where to find the information, and, thirdly, to think about the ways this collected data must be analyzed.

Statement of objectives and hypothesis to be examined

In my Research I will examine 2 hypothesis questions
= 1.Is the number of visitors growing as The Ministry of Culture and Tourism is focused on the development of sustainable tourism?
With its objectives:
+Examination of sustainable tourism in Turkey
+Examination of The Ministry of Culture and Tourism strategy
+Examination of tourist growth
=2. Is Turkey becoming a world brand in tourism and has the possibility of becoming the major destination in the list of the top five countries receiving the highest number of tourist?
With its objectives:
+Examination of the world brands in tourism 
+Examination of possibilities and opportunities of Turkey to become the major description in the list of the top 5.

The limitation of the hypothesis question:

Time - as tourism in general is a very complex activity, and Turkey has been experiencing rapid development of tourism in the last 10 years, to make a detailed analysis of the tourism sector, its impacts and contribution to the sustainable development of the community, a lot of time is required. 
Information accessibility- available information is mostly connected with the economic aspects of tourism, while the social and environmental issues were slightly or not at all accessible, although to describe and to analyze sustainable tourism information about environment and society is needed. One of the possible reasons for that could be the fact that Turkey is seeing tourism as its economic future, and it is still not aware of the interconnection between the economic, social and environmental impacts of the tourism. As a result, even though there are various impacts Turkey, only some of the impacts will be described.

Research methodology.

Research seems indicates a highly specialized, abstract activity, divorced from daily life, discovering and understanding the human environment. It is increasingly significant at all levels of service industry management. The informal, common-sense ‘research’ by which we form our individual, day-to-day perceptions of the environment is usually integrated into a whole range of other functions and activities, which do not need to be into words, or subjected to conscious analysis. Environmental observation often needs to be reported or recorded in management situations, but here again they tend to be only one component of management activity, seldom undertaken solely for their own sake.

Details of information/data collection method 

The types of my information/data collection are going to be, mainly, secondary, they are books, articles, internet. 
(http://people.uwec.edu) “Data Collection is an important aspect of any type of research study. Inaccurate data collection can impact the results of a study and ultimately lead to invalid results”, so it should be gathered attentively, compared with each other, and provided clearly to be understood by the reader.
As secondary data has been collected for a different purpose to mine, it should be treated it with care. The basic questions I should pay attention to are:
(http://brent.tvu.ac.uk) 
Where has the data come from?
Does it cover the correct geographical location?
Is it current (not too out of date)?
If you are going to combine with other data are the data the same (for example, units, time, etc.)?
If you are going to compare with other data are you comparing like with like?
Sources that have been used to collect necessary information about Turkey in order to write this research were the Chamber of Commerce, Ministry of Culture and Tourism, State Planning Organization, official websites of Turkey , as well as relevant literature and articles (some of them are in Turkish language) about the tourism. 
Likewise, I have used a number of articles and official websites of the various world known organizations, such as UNEP (United Nations Environment Programme), WTO (World Tourism Organization), UNESCO and WTTC (World Trade and Tourism Council).

Details of data analysis methods

I am going to analyze my secondary data with the method of observation, as it saves time and money since the work has already been done to collect the data. That lets me avoid problems with the data collection process. 

Literature review: 

Let's have a look at some previous researches that are related to my area of investigation.
First one:(http://www.treesearch.fs.fed.us )
Title: Sustainable tourism development: the case study of Antalya, Turkey
Author: Kaya, Latif Gurkan; Smardon, Richard
Date: 2001
Source: In: Kyle, Gerard, comp., ed. 2001. Proceedings of the 2000 Northeastern Recreation Research Symposium. Gen. Tech. Rep. NE-276. Newtown Square, PA: U.S. Department of Agriculture, Forest Service, Northeastern Research Station. 222-227
This paper discuss ideas about how tourism can be made base for sustainable tourism development in Antalya, Turkey. (General Overview about Turkey: Turkey, geographically between east and west; developed and underdeveloped; unsustainable and sustainable, has a coastline. including islands, of 8333 kilometers. Turkey is bordered by four seas)
The introduction is a general overview of sustainable tourism development in coastal areas. The paper also addresses the role of NGOs in the course of development. Information is given about coastal tourism facilities in Turkey. Finally, sustainable tourism development in the case study area, Antalya, is discussed extensively as a characteristic region in Turkey.
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In a recent analysis by Altaban(1997) this issue of growing demand was commented in the following way: “Starting from 1960s onwards the fast rate of the urbanization and increase of employment in tourism and other service sectors supported by an efficient highway network and well-developed transportation facilities in the western part of Anatolia, Mainland in Turkey, have stimulated increasing demand on coastal regions”(the objective about growth of tourist and the opportunities of becoming one of the top 5) 
It was realized that the tourism sector could be very effective for solving the foreign currency shortage within economy, as well as support the increase of National income (Altaban 1998). This is an alternative way for the economic development of the country and the main target of planning has been formulated to increase bed capacities of tourist regions.
The second resource that was used as my secondary data is ( www.kulturturizm.gov.tr )“Tourism Strategy of Turkey -2023 and Activity Plan for Tourism Strategy of Turkey 2007-2013” dated 28/02/2007 and numbered 2007/4, has been approved by the High (supreme) Planning Commission, and has been put in to fence after its publication in “Official Journal” dated 02/03/2007 and numbered 26450.
The study for the Tourism strategy of Turkey -2023 proposes a variety of long term strategies in the realms of planning, investment, organization, domestic tourism, research and development (R&G), Services, Strengthening Transportation and Infrastructure, Promotion and Marketing, Education, Branding and City level, diversification of Tourism Products, Rehabilitation of Existing Tourism areas and Improvement of Destinations.
The vision of the Turkey is “with the adoption with sustainable tourism approach tourism and travel industry will be brought to a leading position for leveraging rates of employment and regional development and it will be ensured that Turkey becomes a world brand in tourism and a major destination in the list of the top five countries receiving the highest number of tourist and highest tourism revenues by 2023”
The introduced document provides some suggestions to realize the vision, such as creating tourism products based on tourist profile, to strengthen international cooperation, to help increase the competitiveness of the tourism sector through creation of regional tourism brands rather than relying upon cheaper products, so on.
The third source is the article, which was published on the internet on the November 10th, 2008 “Turkey Financial News” (http://www.turkeyfinancial.com ).
It says that in 2008 Turkey has attracted 13.3 % more tourists , than during the same period last year. The largest number of visitors came from Germany , the RF and UK followed it.
 Data show that Turkey has become a top 10 destination country in the world for foreign visitors with the growing number of tourists visiting each year. The number increased substantially between 2002 and 2005, from 12.8 million to a record 21.2 million. If the ongoing global crisis turns out to Turkey’s advantage, its tourism industry can continue to be among the top 10 biggest in terms of revenue. By adopting a new strategy and new approaches to tourism, Turkey aims to become a world brand in tourism and a major destination among the top five countries receiving the highest tourism revenue by 2023.
Also I have translated some articles, written in Turkish, that helps to look at the problem “from inside”. As the news on the http://arsiv.ntvmsnbc.com reports “...during the year of 2008 there were 30.929 million people, who visited Turkey, spending on average 708 dollars per capita “
In order to analyze the situation on the tourism market I have used some statistics and other resources, that help to understand the trends on the market I examine. 
Here are some statistics from the site wikipedia 
Top international tourism destinations 2007
Out of a global total of 903 million tourists in 2007, the following countries are the most visited.
Rank 	Country 	 International tourist arrivals
1	 France	 81.9 million
2	 Spain	 59.2 million
3	 United States	56 million
4	 China	 54.7 million
5	 Italy	 43.7 million
6	 United Kingdom	30.7 million
7	 Germany	 24.4 million
8	 Ukraine	 23.1 million
9	 Turkey	 22.2 million
10	 Mexico	 21.4 million
n the newspaper “Today's Zaman”, published on Monday, March 03, 2008 it was said that Turkey has all opportunities to develop sustainable tourism. “Yılmaz told the press that Turkey could attain all the targets by acting in unity and solidarity. “We have to increase the service quality in our hotels,” he pointed out and cited the conference’s motto: “But everything is here,” which meant that Turkey had all kinds of tourism opportunities from faith-based to winter, health, golf, historical, etc. “Only the US and Turkey have 14 golf courses in a 10-kilometer area,” he noted.”

HYPOTHESIS 

So, let’s examine the first hypothesis 
Is the number of visitors growing as The Ministry of Culture and Tourism is focused on the development of sustainable tourism?
With its objectives:
+Examination of sustainable tourism in Turkey
+Examination of The Ministry of Culture and Tourism strategy
+Examination of tourist growth
Turkey
(http://www.wikipedia.org )
Turkey is a Eurasian country located mainly in the Anatolian peninsula in Asia, with a small portion of its territory located in the Balkan region of southeast Europe. Turkey borders eight countries: Bulgaria to the northwest; Greece to the west; Georgia, Armenia and Azerbaijan to the northeast; Iran to the east; and Iraq and Syria to the southeast.
It is divided into seven geographical regions: the Marmara, the Aegean, the Mediterranean, Central Anatolia, East Anatolia, Southeast Anatolia and the Black Sea region. Moreover, Turkey is divided into 81 provinces and each province is divided into sub-provinces. Major provinces include Istanbul, Ankara, Izmir, Bursa, Konya and Adana.
One of the most dynamic and fast developing sectors in Turkey is tourism. According to the travel agencies TUI AG and Thomas Cook, 31 hotels located in Turkey are among the world’s 100 best hotels. In the year 2005, 21 122 798 tourists visited Turkey. The total revenue was $14 billion with an average expenditure of $679 per tourist. Over the years, Turkey has emerged as a popular tourist destination for many Europeans, often competing with Croatia, Greece, Italy and Spain.

The history of Turkish tourism

The tourism industry, being a part of the national economy, has attracted government interest and interventions in Turkey. However, tourism could not gain any significance or priority until the 1950s. With the developments in international tourism, the Turkish government started to deal with the economic benefits of the tourism sector in creating currency flow and generating new employment opportunities (Tarhan 1997).
Like the evolution in Europe, tourism especially the international tourism could not benefit any significance or priority for the Turkish government until 1950. “On the contrary, because of the war psychology, foreign visitors were taken with suspicion by the authorities and their arrivals tried to be reduced” (Tarhan, 1997:61). This period was the birth of New Republic and the efforts to set national policies, where tourism policies could not benefit so much importance. Therefore the first period was the years of 1923 to 1950. The initial studies of organized tourism activities took start within this period, too.
With 1950s government’s interest in Turkish tourism has started to show readiness to develop international tourism, and government understood that the tourism sector can bring the economic benefits in creating currency flow and new employment opportunities and with its being the modern means of development. Such an ever-increasing government interest in tourism industry has shown itself in various tourism organizations and institutions.
An important progress in that period of time was the enactment of the Law for Encouragement of Tourism Industry (Law numbered 6086) in 1953. The importance of this law was that it was the first attempt to set a regulation to administrate tourism facilities in accordance with a policy. The law brought a Licensing System for the tourism facilities, meaning these facilities were obliged to fulfill certain standards and service quality to obtain the Tourism Certificate.
With those requirements, it was aimed
• To reach tourism facilities to contemporary standards,
• To provide incentives i.e. a credit system for tourism activities,
• To achieve uniform standards for similar type and class of accommodation facilities,
• To introduce a new price control system for tourism licensed operations,
•To provide a checklist for new investors including necessary equipments, accessories and services needed at accommodation units of certain kind and quality (Tarhan, 1997:63)
As of the beginning of the 1960s, tourism’s employment creation and foreign currency earning features have become prominent. With the increasing share from the world’s tourism, the economic bottleneck was surpassed and tourism has become an important sector in economic development. In 1963, the Ministry of Tourism was founded. In 1968, The Ministry prepared the Western Turkey physical development study. In the end of the 1960s, tourism plans for some regions with priority were assigned to several foreign design offices. In spite of all these efforts, from 1960 to 1975, tourism investments remained at a very low level (Eraydın 1997).
With the aim to make investments to create maximum amount of accommodation facilities, which would soon increase the revenues as well, in 1963, the Turkish government put The First Five Year Development Plan (1963-1967) into force. To achieve the main aims, national parks and holiday villages were planned, tourism agreements with other countries were made, and market searches for tourism demand and supply were carried out (Olalı 1984).
In the Second Five Year Development Plan (1968-1972), the importance of national physical planning was stressed out. This plan had focused on benefiting from economic, social and cultural aspects and had foreseen the utilization of such functions (Aker and Serter, 1989). In 1969, the coastal region from Canakkale to Icel had been declared as the tourism development region to utilize the mass coastal tourism development (TURSAB).
As the following table shows, in 1963, there were 200 000 arrivals and 1 341 500 in 1973, which is if to count is a 570% increase in the period of 10 years. Tourism revenues increased from 7.7 million dollars in 1963 to 171.5 million dollars in 1973.


Table 1: Tourist arrivals and receipts of Turkey (in USD)
Source: Ministry of Tourism

At the beginning of 1980s, tourism was considered among the sectors of special importance for development and contribution to the Turkish economy. Since the Tourism sector in Turkey was relatively new, there has been the opportunity to preserve natural, cultural, historical and archaeological assets of the country. Contrary to some other countries which suffered from saturation, improper development, seriously damaging environment and many valuable natural assets as well as existing human settlements, Turkish tourism was prepared to sustain the balance between utilization and conservation and Ministry of Tourism determined certain principles when planning tourism areas (Araç, 2001; TURSAB), here they are:
 • The acceptable use of natural and cultural resources,
• Sustainable tourism development in high potential tourist areas,
• Creation of efficient tourism sector with high international competitiveness,
• Harmonious tourism related constructions with natural landscape,
• Meeting the need of foreign and domestic tourists and the resident population,
• Developing social tourism facilities,
• Extending the economic benefits of tourism,
• Continuous restoration and maintenance of the natural and cultural resources,
• Protection of the tourists and hosts against adverse environmental effects
 (Ministry of Tourism, 1994; Küce, 2001).
 After the 1980 military coup, many important legislation changes for a more liberal economy were enacted. Among these, the Tourism Encouragement Law of 1982, Environmental Protection Law 1983 and National Parks Law can be mentioned. The Tourism Encouragement Law gave higher significance to tourism investments and the problems affecting them. Specific issues concerning land use plans and use of state owned property were thoroughly handled. In accordance with these, tourism investments increased rapidly and concentrated along the Aegean and Mediterranean coasts, where almost 80 % of Turkey’s bed capacity exists (Küce 2001). In the next 10 years, the number of new establishments increased rapidly and in 1992, the bed capacity reached 219 940, while it was 65 934 in 1982 (see the previous table).
International arrivals accelerated between 1984 and 1994 by 206%, and in 1994, 8 million foreigners visited Turkey. Similar growth trend have also been observed in tourism revenues. Tourism revenues became USD 4.7 billion in 1994 with a significant increase to USD 840 million in 1984. In brief, it is clear that Turkey has experienced a rapid growth in international tourist arrivals, revenues, and bed capacity in this period.
With the beginning of 1990s, tourism policies had faced certain changes, which were (Tarhan, 1997: 66):
• Public sector participation was reduced and pilot and sample investment policy was abandoned and tourism investments operations of public sector were stopped. Existing ventures, state owned tourism facilities (TURBAN) were decided to be privatized.
• Government interferences on prices of private tourism operations were stopped. Operations were allowed to determine their prices themselves, and also to use their choice of currency unit for their prices. It was the beginning for wider use of foreign currency prices.
 Tourism investments operations in the public sector and government interferences on prices of private tourism operations were stopped. While the new investments at Southern and Western Turkey were not supported, the efforts for increasing the variety of tourist activities were emphasized (Turan 1997). 
Between 1994 and 2001, the tourism sector in Turkey lost its acceleration due to the Gulf war, increasing terrorist activities and the earthquake in 1999. The fall of demand due to those events resulted in considerable price reductions. Consequently, the quality of tourist arrivals and economic benefits of international tourism decreased (Tarhan 1997). When it is compared to previous years, the increase in the number of tourist arrivals and tourism revenues were very low. In 2001, 11 700 000 foreigners visited Turkey, which was an increase of 11% from the previous year.

	YEARS
	Tourist Arrivals
	Change %
	Tourism Revenues
	Change %

	
	(1000)
	
	(Million$)
	

	2002
	13 247
	14,5
	8 481
	4,7

	2003
	14 030
	5,3
	9 677
	14,1

	2004
	17 517
	24,86
	12 125
	25,3

	2005
	21 122
	20,59
	13 929
	14,8


Table 2: Tourist arrivals and tourism revenues 2002-2005
Source: Turkish Statistical Institute
 
The following bar chart shows information about the change in the amount of tourists that entered Turkey from 1993 until 2007. The chart compares the amount of tourists that entered Turkey to the amount of tourists that entered Turkey the previous year. 










 Table 4: Change in the number of visitors on a year earlier (%)
 
Since 2001, the tourism industry has enjoyed an instant growth. Decreasing terrorist activities, intensive investments to the coastal region, political stability and better development policies resulted in a boom in terms of arrivals. The number of tourists who visited Turkey reached up to 14 million in 2003. The year 2004 also witnessed particularly strong growth, with the number of foreign tourists reaching significant 17.5 million. The revenues obtained from foreign tourists increased to USD 12.1 billion. According to the WTO, in 2005, Turkey had the highest growth rate registered in the world’s tourism. There were 21.1 million tourist arrivals, and total revenues were estimated to 14 billion USD which made 2005 the Golden Year for the Turkish tourism industry (see previous table).
In the following table the history of Turkish tourism since the year of 1980 is demonstrated graphically.













Table 5: International tourist arrivals and tourism receipts in Turkey since 1980

Importance of Tourism in Turkey

It is not easy to measure all the economic and developmental impacts of tourism in Turkey because the various components of the industry on both the supply and demand sides are closely linked to other segments of the economy. However, related statistical figures have facilitated an examination of the importance of international inbound tourism as a source of foreign currency earnings, as an employment generator, and as a revenue source for GNP. While it is possible to evaluate the contributions of tourism to the national economy, it is difficult to measure its contribution to overall development. (Tosun, Timothy, Ozturk 2003)
Turkey adopted tourism as an alternative economic development strategy to support new export-led growth strategies, to create more jobs and to establish a favourable image on the international platform (Tosun 1998).
Since 1980, the importance and contribution of tourism to the economy in Turkey has increased rapidly, and USD 13.929 million tourism revenues accounted for 4.1% of GDP in 2005 (see the following table). 

	
	1995
	1996
	1997
	1998
	1999
	2000
	2001

	Direct Employment
	703 022
	760 916
	891 334
	975 399
	1 012 152
	1 009 211
	1 007 793

	Change (%)
	
	8,24
	17,14
	9,43
	3,77
	-0,29
	-0,14

	Direct + Indirect 
	1 757 54
	1 902 290
	2 228 334
	2 438 498
	2 530 379
	2 523 026
	2 519 481


Table 6: Employment in Tourism
(Source: Turkish Statistical Institute)

The tourism industry is the second largest employer after construction. It also has direct connection with 38 other sectors. In 2001, the direct employment in tourism accounted for 5.1% and the indirect employment accounted for 12.76% of the total employment (Ministry of Culture and Tourism).

Sustainable Tourism in Turkey

Turkey has been experiencing a surge in tourism activity, and is predicted to be the leading tourism destination in the Mediterranean together with Greece and Croatia by 2020. Tourism is concentrated along the Aegean and Mediterranean coasts - the southwestern Anatolian coast of Turkey - an area identified by WWF as one of the most important for nature in the Mediterranean, and is also the most impacted by mass tourism development which could lead to the irreversible loss of its biodiversity by 2020. To avoid the destruction of its fragile coastline, the Government of Turkey adopted the Integrated Coastal Management approach aimed not only at nature conservation but also at preserving social and cultural integrity.
Since the tourism sector in Turkey was relatively new, there has been the opportunity to preserve natural, cultural, historical and archaeological assets of the country. Most of the prime tourism regions remain unspoiled, in spite of the rapid growth in arrivals. Contrary to some other countries, which suffered from saturation, improper development, a seriously damaged environment and many valuable natural assets as well as existing human settlements, Turkish tourism was prepared to develop in sustainable way. In order to develop sustainable tourism, the Ministry of Tourism determined certain principles (Arac 2001), such as suitable use of natural and cultural resources, continuous restoration and maintenance of the natural and cultural resources and protection of the tourists and hosts against adverse environmental effects (Ministry of Tourism 1994).
One of the first attempts to promote sustainable tourism was already in 1989, when the Ministry of Tourism launched the ATAK project (Southwest Coast Environmental Project). The aim was to provide environmental protection along Aegean and Mediterranean coastlines and to determine the deficiencies in infrastructure system. The main objectives of the project covered a wide range of issues such as planning, designing and construction of water supply and sewerage systems; wastewater treatment and disposal facilities; solid waste disposal facilities; and pollution control studies (Küce 2001; Arac 2001).
In general, Turkish tourism policies are aiming to extend the economic benefits from tourism to the people, while ensuring that policies in the same time environmentally sound and sustainable. Some of the tasks that The Ministry of Tourism are trying to carry out are elaboration and approval of land use plans in tourism areas and centres, the promotion of the country abroad and the follow-up the intervention of governmental bodies, local administrations, professional associations; and unions and non-governmental organizations (Ministry of Culture and Tourism).
Turkey has gradually put in action a body of legislation concerning tourism in order to regulate the establishment and operation of tourism operators, promote tourism development, protect and preserve certain vulnerable areas, and provide financing for certain projects requiring heavy investment.

The Ministry of Culture and Tourism strategy

Turkey's tourism sector faced rapid growth, especially after 90’s, due to mass tourism. This occurs mainly because tourists, which are coming to Turkey, choosing this place because of its geographical location and the 3 S's –sun, sea, and sand. Furthermore, Turkey has the facilities needed to host mass tourism, and also has the “all inclusive” system of the last few years for attracting the tourists, with relatively high service. The latest strategy is to attract a smaller and more elite group of tourists rather than a large crowd that spends less, in case to reorganize mass-tourism into sustainable one. Conferences, boutique hotels, hunting, scuba diving, golfing, yachting and mountain climbing are the most important elements in this latest strategy. If the Ministry's “Turkey's Tourism Strategy 2023” plan can be implemented and diversified, Turkey's dependence on mass tourism will disappear and the sector will be able to contribute to the economy in every season of the year. 
As the document describes itself,” tourism strategy of Turkey- 2023 is an effort that aims at providing extensions to management and implementation of strategic planning efforts and boosting the cooperation between public and private sectors of tourism with reference to the principle of “governance”.” 
The Ministry of Culture and Tourism of Turkey defines the following problems in today’s situation:
 Developments towards mass tourism activities and particularistic approaches to tourism planning in Turkey have led to:
· Mass concentration at the Mediterranean and Aegean Coastal areas
· Distorted urban development\ house-building in back-shore and adjacent areas
· Deficient Infrastructure and environmental problems 
In an effort to convert this adverse structure into a positive, favourable one, an integrated policy and strategy and application based approaches are being set within the scope of Tourism Strategy of Turkey-2023. 
Turkey has set out plans for its tourism industry in the years leading up to 2023, when it will celebrate the 100th anniversary of the founding of the Turkish Republic.
As Turkey's undersecretary of tourism and culture, Ismet Yilmaz, said “the country could attract 50m foreign visitors a year and $50bn (Ј25.2 billion) in revenue by 2023.” However, he stressed that Turkey may have to move away from the current dominant model of tourism to achieve its goals, (Today's Zaman, 03 March 2008 ) “For this to happen, the weight of sun, sea and sand tourism should shrink in the total tourism revenue figures while the share of other types of tourism increases,” Mr Yilmaz said. The minister added that, as well as establishing new resorts to attract wealthier visitors, the Turkish tourism industry would have to increase capacity in accommodation facilities to at least 1.25m beds. Turkey must also have a fleet of 500 planes, Mr Yilmaz predicted, as well as 5m people working in the tourism industry, ten conference centres, 40 marinas and 25 seaports.
The Culture and Tourism Ministry, which has completed its tourism strategy for the centennial of the Republic of Turkey in 2023, will create nine culture and tourism zones and seven tourism development corridors. By 2023, 10 tourism cities, 11 cruise ports, nine marinas and one airport will be part of the first leg of the tourism strategy; the first leg will be completed in 2013.
Turkey, which seeks to increase its bed capacity to 1.5 million, and the number of tourists visiting the country to 40 million in 2013, also plans to attract $50 billion in revenue from tourism activities involving foreign tourists. The goal for domestic tourism is $20 billion. Turkey, which plans to secure $1,000 in revenue per tourist, is set to make one of the biggest jumps in tourism in Europe. 
The tourism strategy, implemented in coordination with the Transportation Ministry, State Planning Organization (DPT), Ministry of Public Works and Settlement, and Ministry of Energy and Natural Resources, requires a review of all coastlines of Turkey. (01 February 2009, Εrcan Yavuz, ANKARA)
The strategy of the Ministry of Tourism and Culture of Turkey, to develop the new level of tourism is “to exhibit a planning approach that supports economic growth, is physically applicable and socially oriented and fairly reflects the principle of sustainable tourism”
The vision of the Turkey is “with the adoption with sustainable tourism approach tourism and travel industry will be brought to a leading position for leveraging rates of employment and regional development and it will be ensured that Turkey becomes a world brand in tourism and a major destination in the list of the top five countries receiving the highest number of tourist and highest tourism revenues by 2023”
The introduced document provides some suggestions to realize the vision, such as creating tourism products based on tourist profile, to strengthen international cooperation, to help increase the competitiveness of the tourism sector through creation of regional tourism brands rather than relying upon cheaper products, so on.
The document breaks down the individual actions on the following schedule, according to their implementation priority and expected returns on the timeline.


Table 7:Tourism strategy of Turkey-2023 Implementation phase
Source: The Ministry of Tourism and Culture of Turkey

Hypothesis

The second research question is:
 Is Turkey becoming a world brand in tourism and has the possibility of becoming the major destination in the list of the top five countries receiving the highest number of tourist?
With its objectives:
+Examination of the world brands in tourism 
+Examination of possibilities and opportunities of Turkey to become the major description in the list of the top 5.

Word brands in tourism

The World Tourism Organization reports the following ten countries as the most visited in 2007 by number of international travelers. When compared to 2006, Ukraine entered the top ten list, surpassing Russia, Austria and Mexico. Most of the top visited countries continue to be on the European continent.
Out of a global total of 903 million tourists in 2007, the following countries are the most visited.
Rank 	Country 	 International tourist arrivals
1	 France	 81.9 million
2	 Spain	 59.2 million
3	 United States	56 million
4	 China	 54.7 million
5	 Italy	 43.7 million
6	 United Kingdom	30.7 million
7	 Germany	 24.4 million
8	 Ukraine	 23.1 million
9	 Turkey	 22.2 million
10	 Mexico	 21.4 million
www.wikipedia.org 
In arrivals, France holds to its first position ahead of Spain and the USA, while in receipts the USA ranks first, France third and Spain maintains second place. China and Italy alternate in 4th and 5th position, in both rankings followed by UK and Germany(UNWTO World tourism barometr) .
France
France attracted 81.9 million foreign tourists in 2007 (surpassing its population), a 3.8% increase compared to 2006, making it the most popular tourist destination in the world.[1] This 81.9 million figure excludes people staying less than 24 hours in France, such as northern Europeans crossing France on their way to Morocco , Spain or Italy in summer.(www.wikipedia.org) 
France’s tourism policy is conducted by the Minister of State, attached to the Minister for the Economy, Finance and Employment, responsible for Consumer Affairs and Tourism. It was essentially defined at two interministerial committee meetings on tourism in 2003 and 2004 and has three major thrusts: 
·Strengthening France as a destination so as to increase tourist visits; 
·Furthering the tourism economy by adapting what France has to offer to tourists’ demands through quality-related measures; 
·Better ensuring access for everyone to holidays in promoting social tourism.
Tourism is a pillar of the French economy, it accounts for 6.3% of GDP and 
generates 2 million jobs directly or indirectly. Tourism is the third leading sector when it 
comes to job creation. Tourism revenues stood at €35 billion in 2006 versus €32.8 billion in 
2004. (Ministry of Foreign and European Affairs, 2007)
Spain
Spain is the world's second biggest tourist destination after France. The tourism sector accounts for about 11 per cent of the country's jobs and gross domestic product. Tourism in Spain was developed during the last years of Francisco Franco’s dictatorship, when the country became a popular place for summer holidays, especially for tourists from the United Kingdom, France, Germany and Scandinavia. Since then Spain has been the second most visited country of the world after France. In 2007 almost 60 million foreign tourists were received, according to tthe World Tourism Organization, that has its headquarters in Madrid. Spain's tourism spending annually is over £46 Billion, the highest tourism spending in any nation worldwide except the USA with $74 Billion.
(www.wikipedia.org) 
Gross Domestic Product (GDP)
The contribution of Travel & Tourism to Gross Domestic Product is expected to decline from 16.3% (EUR180.3 bn or US$251.5 bn) in 2009 to 15.0% (EUR297.6 bn or US$380.5 bn) by 2019.
Employment
The contribution of the Travel & Tourism economy to employment is expected to fall to 3,381,000 jobs in 2009, 17.0% of total employment or 1 in every 5.9 jobs to 3,827,000 jobs, 15.6% of total employment or 1 in every 6.4 jobs by 2019.
Growth 
Real GDP growth for Travel & Tourism economy is expected to be -4.9% in 2009 and to average 1.9% per annum over the coming 10 years.
(The World Tourism & Travel Council, http://www.wttc.org )
United States
Tourism in the United States is a large industry that serves millions of international and domestic tourists yearly.
The travel and tourism industry in the United States was among the first commercial casualties of the September 11, 2001 attacks, a series of terrorist attacks on the US. In the US, tourism is either the first, second or third largest employer in 29 states, employing 7.3 million in 2004, to take care of 1.19 billion trips tourists took in the US in 2005. As of 2007, there are 2,462 registered National Historic Landmarks (NHL) recognized by the United States government. As of 2008, the most visited tourist attraction in the US is Times Square in Manhattan, New York City which attracts approximately 35 million visitors yearly. (www.wikipedia.org)
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Gross Domestic Product (GDP)
The contribution of Travel & Tourism to Gross Domestic Product is expected to rise from 9.5% (US$1,356.9 bn) in 2009 to 9.8% (US$2,358.0 bn) by 2019.
Employment
The contribution of the Travel & Tourism economy to employment is expected to rise from 13,850,000 jobs in 2009, 9.7% of total employment or 1 in every 10.3 jobs to 15,552,000 jobs, 10.1% of total employment or 1 in every 9.9 jobs by 2019.
Growth 
Real GDP growth for Travel & Tourism economy is expected to be -4.2% in 2009 and to average 3.3% per annum over the coming 10 years.
(The World Tourism & Travel Council, http://www.wttc.org )
China
China has become a major tourist destination, especially since its opening to the world in the late 1970s. In 1978, China received about 230,000 international foreign tourists, mostly because of the severe limitations that the government placed on who was allowed to visit the country and who was not.In 2006, according to the UNWTO, China received 49.6 million international visitors, making it the fourth most visited countries in the world.
While the gap between the massive luxury hotels in the big cities and the more limited facilities elsewhere, hotel building continues apace. The number of tourist hotels shot up from 5,782 in 1998 to 8,880 by 2002. By 2003 China had some 9,751 tourist hotels and a burgeoning hospitality industry, much of it joint ventures with foreign partners. Two major factors that will cause a rapid increase in inbound tourism for the next five years are the 2008 Summer Olympics and the Shanghai 2010 Expo. (www.wikipedia.org) 
Gross Domestic Product (GDP)
The contribution of Travel & Tourism to Gross Domestic Product is expected to decline from 9.8% (CNY2,993.7 bn or US$449.3 bn) in 2009 to 9.7% (CNY9,679.2 bn or US$1,597.0 bn) by 2019.
Employment
The contribution of the Travel & Tourism economy to employment is expected to rise from 60,841,000 jobs in 2009, 7.8% of total employment or 1 in every 12.8 jobs to 83,519,000 jobs, 10.1% of total employment or 1 in every 9.9 jobs by 2019.
Growth 
Real GDP growth for Travel & Tourism economy is expected to be 0.6% in 2009 and to average 9.2% per annum over the coming 10 years.
(The World Tourism & Travel Council, http://www.wttc.org )
Italy
Gross Domestic Product (GDP)
The contribution of Travel & Tourism to Gross Domestic Product is expected to rise from 9.6% (EUR152.4 bn or US$212.5 bn) in 2009 to 10.2% (EUR222.9 bn or US$285.0 bn) by 2019.
Employment
The contribution of the Travel & Tourism economy to employment is expected to rise from 2,479,000 jobs in 2009, 10.6% of total employment or 1 in every 9.5 jobs to 2,640,000 jobs, 11.4% of total employment or 1 in every 8.8 jobs by 2019.
Growth 
Real GDP growth for Travel & Tourism economy is expected to be -4.4% in 2009 and to average 1.9% per annum over the coming 10 years. 
(The World Tourism & Travel Council, http://www.wttc.org )
United Kingdom 
Gross Domestic Product (GDP)
The contribution of Travel & Tourism to Gross Domestic Product is expected to rise from 9.4% (GBP134.7 bn or US$200.1 bn) in 2009 to 9.8% (GBP227.0 bn or US$406.3 bn) by 2019.
Employment
The contribution of the Travel & Tourism economy to employment is expected to rise from 2,947,000 jobs in 2009, 9.6% of total employment or 1 in every 10.4 jobs to 3,261,000 jobs, 9.9% of total employment or 1 in every 10.1 jobs by 2019.
Growth 
Real GDP growth for Travel & Tourism economy is expected to be -0.6% in 2009 and to average 2.9% per annum over the coming 10 years.
(The World Tourism & Travel Council, http://www.wttc.org )
Germany
Gross Domestic Product (GDP)
The contribution of Travel & Tourism to Gross Domestic Product is expected to rise from 7.9% (EUR191.7 bn or US$267.3 bn) in 2009 to 8.4% (EUR288.5 bn or US$368.9 bn) by 2019.
Employment
The contribution of the Travel & Tourism economy to employment is expected to rise from 3,233,000 jobs in 2009, 8.1% of total employment or 1 in every 12.3 jobs to 3,477,000 jobs, 8.6% of total employment or 1 in every 11.6 jobs by 2019.
Growth 
Real GDP growth for Travel & Tourism economy is expected to be -3.9% in 2009 and to average 2.5% per annum over the coming 10 years.
(The World Tourism & Travel Council, http://www.wttc.org )
Ukraine 
Gross Domestic Product (GDP)
The contribution of Travel & Tourism to Gross Domestic Product is expected to rise from 9.0% (UAH69.0 bn or US$13,661.2 mn) in 2008 to 9.7% (UAH202.2 bn or US$36,674.4 mn) by 2018.
Employment
The contribution of the Travel & Tourism economy to employment is expected to rise from 1,542,000 jobs in 2008, 7.4% of total employment or 1 in every 13.6 jobs to 1,612,000 jobs, 7.9% of total employment or 1 in every 12.7 jobs by 2018.
Growth 
Real GDP growth for Travel & Tourism economy is expected to be 7.2% in 2008 and to average 5.3% per annum over the coming 10 years.
(The World Tourism & Travel Council, http://www.wttc.org )
Mexico
Gross Domestic Product (GDP)
The contribution of Travel & Tourism to Gross Domestic Product is expected to rise from 13.3% (MXN1,657.7 bn or US$133.8 bn) in 2009 to 14.8% (MXN3,644.5 bn or US$276.9 mn) by 2019.
Employment
The contribution of the Travel & Tourism economy to employment is expected to rise from 5,631,000 jobs in 2009, 12.9% of total employment or 1 in every 7.7 jobs to 6,865,000 jobs, 14.4% of total employment or 1 in every 6.9 jobs by 2019.
Growth 
Real GDP growth for Travel & Tourism economy is expected to be 0.0% in 2009 and to average 4.8% per annum over the coming 10 years.
(The World Tourism & Travel Council, http://www.wttc.org )
What helps Turkey to be in top 10 world tourism destinations? This country has good climatologic condition for tourism, this is the country of 3S (Sun, Sand, Sea), it has natural and historical environment, high bed capacity for tourists, high level of development in tourism industry, historical background and cultural heritage, the combination of tourism and urbanization, presence of plateau and village tourism and sports tourism, it’s internationally known tourism destination, there is high number of qualified employers in tourism, availability of underwater sports, developed social structure, intensive investments in education, sensitivity of the public to security issues, Turkey is providing cheap holiday opportunities, number of tourism facilities, high quality of food industry, available transportation facilities, developed infrastructure in the tourist resorts, high number of beaches with blue flag.
Nevertheless, there are some points, which make Turkey less attractive, as a tourism destination, such as undeveloped congress tourism, lack of plans for the diversification of tourism, destruction of nature and environment in some areas, high number of unqualified unemployed people, lack of social facilities for mental imbalanced and disabled people, lack of coordination between different sectors, lack of railways, lack of airports, situated near resorts.
Turkey is specialized at mass tourism today, which generally involves a large number of people visiting a small area and it can have a significant effect on both the cultural and the natural environment, consequently leading to the dramatic alter of an area. Tourism increases income level and employment opportunities in Turkey, which is closely related to the number of tourists and the total revenues earned by tourism sector. Income and employment opportunities can be seen as socio-economic impacts of tourism and they are related to each other. Particularly in rural areas, the diversification created by tourism helps communities that are possibly dependent on only one industry. Tourism is contributing to the agricultural production through indirect ways since the locals living in the villages and working in agriculture are being able to sell their products or labour to tourists, to the tourism enterprises and to neighbours that are earning wages from tourism. Although agricultural population earn small amounts from these casual sales, the additional earning opportunities are likely to benefit a higher percentage of local households than the full-time jobs generated in tourism. These agricultural earnings are the most important for the poorer people who have almost no other options for earning cash (Ashley 2000). Development of tourism in Turkey has resulted in a high number of new jobs, most of them are low-paid and seasonable from April until October, for college and university students, seasonal jobs are a good way to spend the summer while saving money for their education, improving their language skills, interacting with many people from various foreign countries and extending their perspectives.
In order to achieve sustainable future of the tourism, the priority for Turkey perhaps should be a development of the alternative types of tourism with the special focus on the cultural tourism, since it has great historical potential, which has been also recognized by the UNESCO. Turkey could become a whole year destination and provide more jobs for the local population, as well as greater income for the community. If the earned money would be well used in the protection of the environment and cultural heritage, as well as local population more involved in the planning process that would arguably lead to the more sustainable tourism in Turkey. Consequently, a risk of becoming overcrowded and overdeveloped in the future, which would lead to replacement of Turkey with the new fresh destinations, would be significantly increased.
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Table | International tourist arrivals and tourism receipts in Turkey since 1980

International tourist Per cent Tourism Per cent
Years arrivals changes receipts changes Explanation
1980 1,288 -154 326 16.4
1981 1,405 9.1 381 16.9
1982 1,391 -1.0 370 -29
1983 1,625 16.8 411 11.1 Turning point for Turkish tourism
1984 2,117 303 804 104.4
1985 2,614 235 1,482 76.4
1986 2,391 -85 1,215 —18.0 Chernobyl nuclear accident in Russia
1987 2,855 19.4 1,721 41.6
1988 4,172 46.1 2,355 36.8
1989 4,172 46.1 2,355 36.8
1990 5,389 20.9 2,705 5.8
1991 5517 24 2,654 -19 The Gulf War
1992 7,076 283 3,639 37.1
1993 6,500 —-8.1 3,959 8.8
1994 6,670 26 4,321 9.1
1995 7,726 15.8 4,957 14.7
1996 8,614 115 5,650 13.9
1997 9,689 13.0 7,008 23.9
1998 9,752 06 7177 24
1999 7,464 —234 5,193 —27.64 The Marmara earthquake in Turkey
2000 10,412 39 7,636 47
2001 11,569 1" 8,090 5.9
2002 13,247 145 8,481 4.7

Source: Prepared from Ministry of Tourism (2003c)
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